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SAN FRANCISCO (CBS.MW) - "Search has only just begun."
That's the consistent word from Yahoo's CEO Terry Semel, who spoke at a Smith Barney Citigroup media conference late Monday.

"Our short-term goal is to have the entire world using our algorithmic search," said Semel, responding to a question about Yahoo's 2004 top priorities asked by Lanny Baker, analyst at the hosting investment bank.

"We woke up on time and saw the possibilities," Semel said. "Yahoo had always licensed algorithmic search," he added, referring to Google's algorithmic search technology that Yahoo licenses. "It didn't really match what Yahoo was... We had to start to create our own algorithmic search."

Indeed, Yahoo's strategy began in earnest with the acquisition of Inktomi in December 2002. Yahoo spent about $2 billion snapping up Inktomi, and a sponsored search company, Overture, in order to deliver a suite of online advertising services. 

As a result, it's been widely anticipated that Yahoo would be self-sufficient in providing search technology for its sites and that it would soon drop Google. 

Observers have been expecting this as early as last fall or the first quarter of this year. SoundView Technology estimates that Yahoo paid roughly $7 million in 2002 to Google for algorithmic searches.

See other Yahoo search stories:

· Semel profile from September
· Yahoo returning to its roots in search
· Yahoo search vs. Microsoft and Google
Indeed, Yahoo is already stepping up its efforts to get its own algorithmic search technology and sponsored search technology sold to international customers. "We've been working closely with Inktomi and Overture outside the U.S.," he said. 

Semel gave an upbeat presentation say some managers who attended the Smith Barney event, or who listened on the Webcast. 

Shares of Yahoo (YHOO: news, chart, profile) extended Monday's gains in recent trading and reached a fresh 52-week high.
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EBay (EBAY: news, chart, profile) rose to new all-time highs as well. On Monday, EBay raised listing fees for the first time since the start of 2001. 

The new fees, which will go into effect Feb. 2, were raised across the board. For example, the fee to list a car has been raised to $30 from $25. In another example, an item that received a starting bid between $1 and $9.99 would correspond to a listing fee of 35 cents. Prior to the new pricing structure, the fee was 30 cents. 

"Whatever changes we make are done with the intention of increasing the successes of the EBay marketplace," said EBay spokesman Hani Durzy. "This is done to create long-term health and balance for overall marketplace." 

Back in 2001, the opening value fee for items receiving low-end bids stood at 25 cents. EBay did not touch its final-value fee. The last time final-value fees were changed was in 2002. 

EBay did, however, drop the advertising rate on its home page. To advertise on EBay's home page under the featured section cost $99.95. That rate, which has been sold at a promotional fee of $39.95 since the start of Nov. 19, will be reduced to the permanent promotional fee beginning in February. 

Ask Jeeves (ASKJ: news, chart, profile) raced 10 percent to $22.96. Jeeves is one of Google's distribution partners. Should Google go public, some market watchers expect Jeeves to benefit because the search engine will be more reliant on Jeeves for distribution to increase revenue. The broader the distribution, the more attractive Google becomes to advertisers. Google's partnership with Jeeves extends to September 2005.

See Net Sense: Nets look good in January.
CNet (CNET: news, chart, profile) slipped in Tuesday trading, but it could have been worse. The stock was down more than 3 percent earlier in the session. But by the close Tuesday, the stock was still up sharply for the week. Shares rose 15 percent in Monday trading. The stock got a boost after executives told investors at the Smith Barney conference that quarterly revenue growth has been accelerating. CNet said sales grew 6 percent in the second quarter last year and 10 percent in the third quarter. 

CNet said to expect normal advertising seasonality in the first quarter. Analysts surveyed by Thomson First Call expect CNet to generate sales of $62 million in the first quarter of this year, down from an estimated $70 million in the seasonally strong fourth quarter. 

The company also expects 2004 sales to rise between 10 and 14 percent. Analysts currently expect CNet's revenue to climb 14.6 percent to $272 million. That's a big jump from the 2.3 percent expected jump in sales for 2003. 

CNet CEO Shelby Bonnie underscored the value content providers offer to marketers and advertisers. Bonnie said that the search and directory and comparison-shopping companies are essentially offering commodity services similar to yellow-page advertising. These services fulfill demand, as opposed to content providers, which create demand, he suggested. To this end, marketers will be driven to advertise on the content pages to influence buying decisions and create demand. 
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Other Net movers
E-Diets' (EDET: news, chart, profile) shares continue to gain ground as investors look to this stock as a New Year's resolution play. E-Diets helps create and organize diets. E-Diets rose 6 percent to $6.99.

Covad Communications (COVD: news, chart, profile) plunged 24 percent to $3.17 after the company said that it added 26,000 net new subscribers in the fourth quarter. Covad's previous goal for new subscribers was between 35,000 and 38,000, according to Kaufman Bros. 

EarthLink (ELNK: news, chart, profile) rose modestly on news the company is trimming its workforce. The provider of Internet access said it's closing down four call center facilities that will directly affect 1,300 employees. The employees will be let go on a staggered basis by location. All the operations will be closed by the end of the first quarter. 

EarthLink expects to record facility exit costs of approximately $36 million in the first quarter associated with this restructuring, according to a release. These facility exit costs are not included in EarthLink's previously stated expectations for 2004 net income of $31 million to $63 million. EarthLink expects to reduce expectations for net income accordingly, and plans to provide more detail on its expectations for 2004 when it reports fourth quarter 2003 results in late January. 

Receive this column via e-mail. Sign up for Bambi Francisco's Net Stocks at CBS.MarketWatch.com. You can also subscribe to Bambi Francisco's Net Sense, a weekly commentary. See the latest columns: The bottom-up Net society. And Unconventional wisdom about the Net, Extreme investing and Microsoft's instant dominance in IM wars. 

Bambi Francisco is Internet editor of CBS.MarketWatch.com, based in San Francisco.
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